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® \WHY?

“Health care Business” needs Emo-meter
® \WHAT?

“Emo-meter” is...ceiiinean
® HOW?

Emo-meter Effects the Organization
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1. Man
Machine
Material
Method
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5. Money
6. Management
7. Massage

8. Market

9. Morality

10. Measurement
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S : Sustainable & Spirituality
H : Humanized Healthcare & Health Promotion
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Sustainable Healthcare Organization
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